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Research Design

Methodology:
* Online survey
« 500 respondents

Average Length: 23 Minutes
Field Dates: 8/30-9/8

Sample:

 Greater Wasatch Area Residents

« 18+ years old

* Living within Salt Lake, Utah,
Summit, Weber, Davis, Morgan,
Wasatch, Cache, Tooele, Juab or
Box Elder counties
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Questionnaire Flow

Screening

200: Quiality of Life

300: Confirming Values Ladders
400: Utah Air quality perceptions
500: Air quality solutions

600: Message assessment

700: Naming

Demographics
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Key Findings

1. Respondents view air quality as a major problem, but
underestimate the contribution of vehicle and area sources.

« Scenic beauty and outdoor recreation are key factors contributing to
a good quality of life in Utah. On the negative side, poor air quality
has the strongest negative impact on quality of life among Utahns.

« There is strong perception that air quality has worsened over the
past 20 years with most (78%) believing the air quality has
worsened.

« However, half of respondents recognize that air quality is only a
problem during a short period in the summer and winter.

» Perceptual gaps exist in the sources of air pollution during winter
iInversion days. Residents correctly assume that vehicles are the
largest contributor, though they underestimate the impact (44%).
Industry sources are overestimated at 39% while area sources are
grossly underestimated at 17%.

HEARTMIND
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Key Findings

2.

Despite misconceptions of source, reduction of vehicle
emissions is viewed as the most promising long-term and
short-term strategy.

* Respondents are nearly equally divided in belief that a year-round
or 3-4 week effort is best, though there is slight preference for a
year round effort.

* Expanding and improving public transportation is seen as the most
beneficial long-term solution to improving air quality while improving
energy efficiency of homes and changing the cars driven also rank
highly.

« The short-term approaches viewed as most beneficial all involve
the reduction of emissions, mainly through decreased vehicle
usage — telecommuting, carpooling, taking public transportation,
and reducing idling.

HEARTMIND
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Key Findings

3. Behaviors participants are most willing to personally
engage in involve altering their transportation habits.

» During the 3-4 weeks when air quality is poor, residents are most
likely to engage in trip chaining, avoiding idling their car, avoiding
errands altogether during this time, or turning down their thermostat
by a few degrees.

* Nearly all (99%) of residents are willing to make some type of
change year round in order to improve air quality.

« Similar activities top the list; trip chains (79%), avoid idling their
car (65%), avoid errands (62%), and turn down the thermostat
by two degrees (56%).

HEARTMIND
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Key Findings

4.

Incentives are enticing to about half, with free public
transportation showing the most promise.

If free public transportation were provided during the 3-4 weeks
when there's a problem, three in five (60%) would be more likely to
use public transportation (30% very likely).

If given an option to waive a vehicle registration fee in exchange for
agreeing not to drive during the 3-4 weeks when there's a problem,
slightly over half (57%) would be likely to select this option (23%
very likely).

Nearly half would be likely to participate in a carpooling program
earning a $40 gas card each month (21% very likely).

About half would reduce vehicle use with a gas tax ranging
anywhere from 25¢ to 75¢ per gallon. However, a $1 per gallon tax
garners more influence as nearly two thirds would reduce vehicle
use if the added tax was as high as $1.
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Key Findings

S.

Positive messages are preferred with communications
focused on the positive health benefits of good air quality
most favored.

* When it comes to improving air quality, three-quarters prefer positive
messaging (ability to enjoy all the good things when air quality is
good) vs. negative positioning.

« Better health and therefore improved quality of life and sense of
well-being stands out as the dominant positive ladder orientation,
though all three orientations show strong agreement.

« Good air quality allowing for more time/activity spent outdoors
resulting in personal enjoyment or happiness is the secondary
ladder orientation that also resonated strongly.

HEARTMIND
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Key Findings

S.

Positive messages are preferred with communications
focused on the positive health benefits of good air quality
most favored. (Continued)

* The most compelling messaging includes aspects of health (43%
rated very compelling and 48% somewhat compelling). Recreational
opportunities and impact on future generations are also successful
in making Uthans care more about their air quality, though only a
quarter rate the messages ‘very compelling’.

» Regular citizens are cited as the best deliverers of the air quality
message (29%), followed by a local meteorologist (19%) and the
Governor (13%).
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Key Findings

e Of the three ads tested, the mental health billboard is viewed
as most credible, personally relevant, and motivating.

* Nearly nine out of ten (87%) liked something about the Mental
Health ad, often citing the imagery used, contrast shown and
messaging focused on clean air making one feel better.

« The Mental Health billboard has the highest credibility rating (79%)
and performed strongest in terms of personal relevancy (58%) and
ability to motivate (54%).

» The biggest complaint with the Mental Health ad is the reference to
Prozac, which some felt was inappropriate or may not be
understood by all viewers.

* While many found the Legacy Skate Kid ad credible and clever in
the messaging, many were also turned off by the gloominess of the
Imagery and pessimistic angle it took.

* More than a quarter (27%) found the Fishing ad confusing with
many having difficulty connecting the imagery used to air quality.

HEARTMIND
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While scenic beauty and outdoor recreation are positive
factors, air quality is viewed as the most negative influence

on quality of life in Utah.

Factors Impacting Quality of Life in Utah
(Mean Scores: 1-10 Scale)

Scenic beauty 8.8
Outdoor recreation 8.6
Quiality of the people that live here 7.5

Availability of jobs 7.0
Cost of living 7.0

Education 6.9 Avg.

"""""""" Energy costand access [ 6s

Water availability and management 6.5
Traffic and transportation 6.1

Population growth 5.8
Amount of diversity 57

[ Air quality _ 5.1 ]

1 2 3 4 5 6 7 8 9 10
Negative . Positive l
Impact ~ Impact




PERCEPTION OF AIR QUALITY
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Strong majority believe the air quality has worsened over
the past twenty years.

Females (86%), Liberals (84%) and
Household Incomes <$70k (82%) most
likely to view air quality as ‘worse’.

Air Quality Compared to 20 Years Ago

e

45%

33%

o ueBetter

12%

9%

Improved Greatly Improved Remained the Worsened  Worsened Greatly
Somewhay Same Somewhat




Half regard air quality as mostly okay with the exception
of a short period in the summer and winter.

Perception of Air Quality Along Greater Wasatch Area

It is a big problem every day of the year.

It is a big problem most of the year.

Most of the time it is okay but tends to be
a problem during a short period in the
summer and winter.

Most of the time it is okay, except for a
few weeks in winter when the air gets
pretty bad.

There really isn't much of a problem with
air quality. Itis pretty good year round.

Big
Problem

Problem
2%




While residents correctly perceive vehicles as the largest
contributor to air pollution, area sources tend to be
underestimated and industry sources are overestimated.

\ /Industry Point\

Vehicles Area Sources
[ Davis County residents J Sources

place notably higher fault
on Industry Sources (47%)).
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Perceived
Contribution 44% 17% 39%

(Mean)

Actual

57% 32% 11%
Contribution \_ AN AN -
BASE: ALL QUALIFIED RESPONDENTS
Q420. When thinking about who or what is most at fault on the winter days that air quality is poor, how much weight do you give to H E ARTW I N D

each of the following sources? Please take 100 percentage points and allocate them to the following 3 sources of air pollution in terms
of what you feel is most to blame. STRATEGIES




AIR QUALITY SOLUTIONS
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Slight majority believe that year round changes are the
best way to improve air quality.

Strongly like Smith

Mr. Smith believes
that the air quality
problem along the
Greater Wasatch Area

is an issue that lasts

3-4 weeks a year. The
best or easiest way to
address the problem is
by making a major
collective effort among =
citizens, businesses,
industry and Y
government during

this time. '

E

BASE: ALL QUALIFIED RESPONDENTS

Jones?

Somewhat like Smith v

20%

45% 34% 35%

55%

Liberals, Moderates and Non-Religious
residents more likely to agree with Jones while
Conservatives more likely to agree with Smith.

Somewhat like Jones [Ji] Strongly like Jones

Mr. Jones
believes that the air
guality issueis a
year round problem
and that measures or
changes implemented
year round are the
best or easiest way to
address the issue.
These changes would
need to be adopted
by everyone
including citizens,
businesses, industry
and government.

Q410. Below are the opinions of two hypothetical residents. Please indicate which opinion comes closest to your own. |s your opinion mHEA‘RM.I N D
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Improving public transportation, energy efficiency in homes,
and changing the cars we drive are seen as the most
beneficial long term strategies to improve air quality.

Impact of Long Term Air Quality Strategies
(Mean Scores: 1-10 Scale)

Expanding and improving the public transportation
system (TRAX, Frontrunner, buses, etc.)

Improving energy efficiency in our homes

Changing the cars we drive (i.e., more fuel efficient,
cleaner/fewer emissions, natural gas..., etc.)

Better design and infrastructure for bicycles and
pedestrians...

Developing retail, office, and residential units close
to rail and high-frequency bus stations

Stronger penalties for those that violate air quality
standards

Bringing destinations closer to home and to one

another so that people drive less
1
Not At All - Extremely
Beneficial ~  Beneficial '




Beneficial short term strategies focus on reducing vehicle
emissions through increased telecommuting, carpooling,
public transportation use, and reduced idling.

Impact of Short Term Air Quality Strategies
(Mean Scores: 1-10 Scale)

Telecommuting/Working from home
Ridesharing, carpooling or vanpools
Use public transportation

Reduce idling and unnecessary driving Avg

Using less/conserve energy in homes by turning
down the thermostat and water heater

Planned industry and power plant shutdowns or
decreased production

Limiting use of household products... that produce

pollution-inducing chemicals '
1 2 3 4 5 6 7 8 9 10
l Not At All . Extremely
Beneficial ~  Beneficial l




Residents are most likely to personally engage in “trip
chaining”, reduced idling and turning down the thermostat.

Likelihood to Engage In Short Term Activities to Improve Air Quality
(Mean Scores: 1-10 Scale)

"Trip chain" by doing everything you need to do.. 8.3
Avoid idling your car for more than one minute.. 7.6
Avoid as many errands as you can ... (and do.. 7.3
~__Turn down your thermostat by two degrees 68 AVG.
Change the time you drive so it's not during peak.. 6.4
Stay at home and telecommute 6.4
Turn down your water heater temperature 6.0
Rideshare, carpool or vanpool 6.0
Limiting use of household products ... that.. 5.9
Leave your car at home and take public.. 5.8
Avoid driving any car older than 2004 and use a.. 5.6

I 3 4 5 6 7 8 9 10
Not At AII P . Extremely
Likely = - Likely '




Virtually everyone is willing engage in some type of year
round activity to promote air quality improvement.

Activities Likely to Engage in Year Round to Improve Air Quality

"Trip chain" by doing everything you need to do in one...
Avoid idling your car for more than one minute...

Avoid as many errands as you can...

Turn down your thermostat by two degrees

Change the time you drive so it's not during peak...
Turn down your water heater temperature

Stay at home and telecommute

Avoid driving any car older than 2004...

Limiting use of household products...

Leave your car at home and take public transportation...
Rideshare, carpool or vanpool
Something else 0
Participate in the Blue Sky 4%
renewable energy program. None of the above || 104
Buy fuel Report cars/trucks sending out plumes of
efficient car. smoke if a number was available to call.

BASE: ALL QUALIFIED RESPONDENTS

that apply)

Q515. Which of the following activities would you be likely to engage in YEAR ROUND in an effort to improve air quality? (select all

79%
65%
62%
56%
41%
40%
37%
35%
0 * Younger (18-34) & newer
35% residents (<10 years)
329 more likely to carpool or
take public transportation.
32% * Older residents (55+)
more likely to engage in
almost all other activities.

HEARTMIND
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All incentive programs presented receive strong support,
particularly use of free public transportation.

OO

@

Change in Likelihood to Use Public
Transportation If Free During Poor
Air Quality Weeks

Likelihood to Have Vehicle
Registration Fee Waived In
Exchange for Not Driving During
Poor Air Quality Weeks

Change in Likelihood to Reduce
Vehicle Use if There Was An Added
Gas Tax During Poor Air Quality
Weeks*

Likelihood to Patrticipate in a 3-
Person Carpooling Program To
Earn A $40 Gas Card Each Month

*Four price points were tested. Details on slide 28.

m Somewhat Likely ®mVery Likely Total

30% 60%

23% YL

YA N 55%

32% AV 53%

HEARTMIND
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If free during poor air quality days, nearly a third would
be much more likely to use public transportation.

&

/[ eweoreLikely | g

0) 0) * Resident <5 years: 76%
30% 30% * Age 18-24: 74%

Live in urban area: 67%

Change in Likelihood to Use Public Transportation
If Free During Poor Air Quality Weeks

1% 3%
— 2

Much more likelyto  Somewhat more | Neither more likely Somewhat less Much less likely to

use public likely to use public / nor less likely to use ' likely to use public use public
transportation transportation public transportation \transportation transportation




Just over half are likely to participate in a monthly carpool
to earn gas money.

Likelihood to Participate in a 3-Person Carpooling

mmq‘ Program To Earn A $40 Gas Card Each Month

% Likely

* Resident <5 years: 72%
32% - Single: 69%
s  <%$40K: 67%
. HS Education or Less: 67%
25% \ J
=  2%uUnlkely
13%

9%

Very likely to Somewhat likely to;  Neither likely nor = Somewhat unlikely  Very unlikely to
participate participate unlikely to participate Qo participate participate




Nearly a quarter would be very likely to not drive during
poor air quality in exchange for waived registration fees.

Likelihood to Have Vehicle Registration Fee Waived In
Exchange for Not Driving During Poor Air Quality Weeks

228

3494 % Likely

Age 18-34: 65%

9% 10%

H B

Very likely to select Somewhat likely to ' Neither likely nor = Somewhat unlikely Very unlikely to

vhis option select this opw unlikely to select this| to select this option  select this option
option

230 24%




Pg. 28

About half would reduce venhicle use with a ¢25, ¢50, or ¢75
tax. A $1 tax has a stronger impact with nearly two thirds
likely to reduce vehicle use.

Change in Likelihood to Reduce Vehicle Use if There
Was An Added Gas Tax Poor Air Quality Weeks

® Much More Likely
m Somewhat More Likely

25 Cent Tax 50 Cent Tax 75 Cent Tax $1.00 Tax
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Values-Based Strategic Hinge

There is a “strategic hinge”
which exists, linking the benefits
of clean air in the Greater
Wasatch Area to the people.

Reason
Emotion

Identifying the rational and
emotional drivers of this hinge is
the purpose of “values” research.




Strategic Hinge: Levels

Wasatch Area
Resident

Values

Emotional
Conseqguences

Functional
Benefits

Attributes

Clean
Air




Positive Ladder Orientations: Well Being

Good air quality is integral to maintaining my personal health and my
family’s good health. No one should have to worry about the air they
are breathing or the impact on their health. Good health is key to a
better quality of life for me and ultimately a sense of well-being.

Sense of Well Being Somewhat Agree = Strongly Agree m Completely Agree
Better Quality of Life/Less Worry

Maintain Health/Keep Family Healthy 15% 40% 94%

Good Health I

Good Air Quality

* Influentials, Salt Lake City residents, Liberals and Ages 65+ are more
likely to ‘completely agree’ with all three positive messaging positions.




Positive Ladder Orientations: Personal Happiness

Good air quality leads to a healthy active lifestyle. It encourages more
time spent outdoors doing the things | love with the people I love.

Whether it is hiking, skiing, boating or just simply enjoying our beautiful
natural surroundings, it allows for quality time spent with family or friends.
This brings me much enjoyment and personal happiness.

Personal Happiness/Personal Enjoyment Somewhat Agree = Strongly Agree m Completely Agree

Time With Family

More Physical Activity/Time Outdoors

Good Health

Good Air Quality



Positive Ladder Orientations: Future Generations

Good air quality is important because it leads to good health. Being
healthy makes me confident about choosing to live in the Greater
Wasatch Area. | want to stay here for a long time and believe that my

children will have a reason to stay as well which means more time with

family and a better quality of life. | have a lot of pride in the impact this
will have on future generations.

Pride/Future Generations Somewhat Agree = Strongly Agree m Completely Agree

Time With Family/Better Quality of Life

Feel Good About Living
Here/Want to Stay/Children

Good Health

Good Air Quality



Better health and therefore improved quality of life
leading to well-being is the dominant ladder orientation.

A healthy family, a better quality of life and an 0
overall sense of well-being. 66 /O

Increased outdoor activity and time spent with
those most important to you resulting in personal
enjoyment and happiness.

21%

Appeals most to
males, singles &
18-34 year olds.

You feel good about living here while bringin
g g ging 13%

promise that future generations will want to stay.

L]

BASE: ALL QUALIFIED RESPONDENTS H EARTW I N D
Q320. Thinking about statements you just reviewed regarding good air quality, which of the three statements below is the BEST

reflection of your own opinion about good air quality? (Please select one) Good air quality is important because it means..... STRATEGIES



Negative Ladder Orientations: Lose Freedom

Poor air quality can take a serious toll on both your physical and your
mental health. When you are forced to stay indoors you just can’t do all of
the things you really want to do, and you feel restricted and confined.
Ultimately, it makes me feel I've lost my sense of personal freedom.

Lose Freedom Somewhat Agree = Strongly Agree m Completely Agree

Feel Restricted/Confined/Loss of Control

Can’t go Outdoors 29% e 80%

Poor Physical/Mental Health

Poor Air Quality



Negative Ladder Orientations: Lose Peace of Mind

When the air is bad, it's unhealthy and ugly to go outside. | can’t see
the beautiful mountains around us or go out and do the things | like or
be with those | enjoy spending time with. This means less time spent

with family and friends doing the things we love which is both
frustrating and disappointing. All of this results in unhappiness and a
lack of enjoyment and peace of mind.

Lose Peace of Mind Somewhat Agree = Strongly Agree m Completely Agree

Frustrated/Disappointed

Can’t Go Outdoors/Spend 33% 20 77%
Quality Time With Family

Health Issues

Poor Air Quality




Pg. 38

Negative Ladder Orientations: Gloominess

Poor air quality negatively impacts your health. We stay inside to avoid
getting sick from the pollutants in the air, but some children, older people
and others with conditions like asthma actually do get sick. | also worry
about the more long-term effects on my family and me. The situation
really puts me in a bad mood and makes me feel gloomy or depressed. |
lose my personal happiness and sense of well-being.

Unhappy/Lose Well-Being Somewhat Agree = Strongly Agree m Completely Agree

Feel Gloomy/Depressed

Can’t Go Outdoors/Sickness 29% 712%

Health Implications

Poor Air Quality




The possibility of sickness from being outside leading to
gloominess is the dominant negative ladder orientation.

Health issues and even sickness if you do go
outdoors, leading to a feeling of gloominess and 55%
lack of well-being.

Poor physical and mental health because you
are confined indoors, losing your sense of 23%

freedom.

Frustration because you can’t go outdoors and

spend quality time with family which takes away 2 2%
from peace of mind.

BASE: ALL QUALIFIED RESPONDENTS H EARTW I N D
Q340. Thinking about statements you just reviewed regarding poor air quality, which of the three statements below is the

BEST reflection of your own opinion about poor air quality? (Please select one) Poor air quality leads to... STRATEGIES
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Positive messaging is preferred 3:1 over negative.

When it comes encouraging changes in your personal behavior
to improve air quality, what motivates you more?

Your desire to
avoid all the bad
things that can
happen when the
air quality is bad

Negative
25%




Residents find the health-focused message most compelling.

m Somewhat Compelling mVery Compelling Total Compelling

Air quality impacts the health of people living in Utah.
Breathing, exercising in and raising children in poor air quality
conditions has long term affects on the health of our population,
as well as short term affects on those who already struggle with
asthma or respiratory diseases. Improving our air quality would
enable Utahns to breathe easier in the short term, maintain
respiratory health in the long term, spend less on health care, and
perceive Utah to be a healthy outdoor environment year-round.

91%

Air quality impacts Utahns ability to enjoy their natural
surroundings. For many, Utah's unparalleled recreational
opportunities are a major reason people move to or stay in the
state. But poor air impacts the ability to breathe while hiking,
biking, rock climbing, or skiing, and compromises the sense of
beauty, family and friend relationships, and personal rejuvenation
we enjoy from those activities. Improving the air quality would
allow Utahns to take full recreational advantage of our remarkable
outdoor environment.

80%

Air quality impacts the legacy we leave for future generations
of Utahns. For our children to want to stay in Utah and contribute
to its future, we need to leave them a beautiful, healthy, and
economically vibrant environment in which to raise their own
families. Improving air quality is our responsibility to our children.

79%

* Females are more likely to agree with the top four messages
on health, recreation, future generations, and natural beauty.

BASE: ALL QUALIFIED RESPONDENTS H EARTW I N D
Q600. For each of the following, please indicate how compelling each statement would be in making Utahns care more about air

quality in Utah. STRATEGIES




Though still showing strong agreement, economic
messaging performs weakest.

m Somewhat Compelling mVery Compelling Total Compelling

Air quality impacts the natural beauty and resources of our
state. Maintaining stewardship of our canyons, water sources,
agriculture and recreational areas means that we have a
responsibility to protect their environmental health. Improving our
air quality would ensure that our natural surroundings are treated
with respect.

79%

Utahns have a long history of collaboratively solving our own
problems in a way that is best suited for Utah and Utahns. If we
do not come together to solve our air quality problems in a way
that best fits our unique circumstances, the federal EPA will apply
a “one size fits all” approach that imposes year round penalties
while not considering voluntary actions that specifically reduce
pollution during critical inversion days. We should address these
issues ourselves rather than waiting for the federal government do
it for us in ways we may not like.

/3%

Air quality impacts the number of jobs that exist in Utah.
Businesses deciding to start or move their operations to Utah are
deterred by the quality of the air, and tourists are discouraged
from coming. Improving our air quality would ensure that
businesses and tourists come to Utah, providing jobs so that we
and our children can have jobs here in Utah and not have to move
elsewhere.

66%

* Mormons and Conservatives are more likely to find the
collaborative problem solving message compelling.

BASE: ALL QUALIFIED RESPONDENTS H EARTW I N D
Q600. For each of the following, please indicate how compelling each statement would be in making Utahns care more about air

quality in Utah. STRATEGIES




Regular citizens are considered the most compelling
messengers of the air quality message.

Which of These Names Do You Find Most Compelling in Attracting
Your Support and Encouraging Participation in the Effort?

Citizens/Regular people — 29%

Local weather person or meteorologist _— 19%
The governor of Utah __ 13%
Local government officials __ 11%
Children __ 11%
Religious leaders __ 6%
Business leaders __ 6%

A collaboration of all of the above

Someone else 500
Doctors, health care leaders Local celebrities

Pg. 44 People of age who actually remember
what our valley used to be like

Scientists who are actually better informed
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Demographic Data

Gender County Education
Male 50% HS or less 9%
Salt Lake 42%
Female 50% Vocational/Technical school 5%
° Utah 229 : : °
0,
Davis 14% Some college 28%
Age Weber 11% College 37%
18-24 14% Cache 5% Post graduate 22%
25-34 23% Box Elder 2%
35-44 18% Summit 2% HH Income
45-54 17% Tooele 2% <$30K 17%
55-64 14% Wasatch 1% $30K-<$70K 36%
65+ 13% Juab <1% >$70K 34%
Morgan <1% Decline to answer 12%
Years in Utah
0-5 15% . Children in or out of HH
Area of Residence
6-9 9% Have children living at home 39%
An urban or city area 28% ] -
10-15 10% Have children, but none living at 250
A suburban area next to a city 47% home 0
16+ 66% )
Small town/Small city 21% No, do not have any children 34%
Rural with very few neighbors 2% Decline to answer 2%
Decline to answer 1%




Demographic Data

Registered to Vote Religion Race/Hispanic Origin
Yes 87% ) White 85%
Catholic 5%
No 11% Black 1%
Baptist 1%
Hispanic 5%
Protestant (no denomination) 1% )
Party Asian 6%
i 0,
Republican 36% Methodist/Wesleyan 1% Native Hawaiian or other Pacific 1%
Democrat 15% Lutheran 2% Islander
Independent 29% Christian (no denomination) 4% Multi-race, non-Hispanic 2%
. Other 2%
Something Else 8% Mormon/Latter-day Saints 52% °
. Decline to answer 3%
Decline to answer 12% Nondenominational 1% 0
Other Christian 2%
1deol Marital Status
eology Buddhist 1% Sl o
. ingle, never marrie 18%
0,
Very Conservative 15% Pagan 1% : S :
Somewhat Conservative 17% Spiritualist 1% Maxrried or Civil union 68%
piritualis ) Di d 0
Lean Conservative 18% h voree %
Atheist 3%
S ted 9
Hard Moderate 11% eparate 1%
Lean Liberal 90 Agnostic 4% Widow/Widower 2%
0
Somewhat Liberal 7% Humanist 2% Living with partner 3%
Very Liberal 7% No Religion 7% Decline to answer 1%
Not Sure 9% Other 1%
Decline to Answer 8% Decline to answer 6%

Pg. 60




